Lunch might be about a tenth of the workday. Things that improve the moments known as lunchtime could have value. 
Do people feel good when they share food? More the sharer or the consumer? Does it work better or the same with volume? Like a cookie from a package compared with an entire slice of pizza. Also could be mapped with myers Briggs or big five. Esf might like the talking, the flavor, and the possible emotionally inclusive gesture. In Australia this is the most frequent myers Briggs type for women

Study the effects of music at lunch also the cashier greeting lift effect
 Could robots provide even more of an emotional lift than a human cashier better eye contact and hand touch 

perhaps a quantitatively measured as having greater lift greeting than how are you


